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Mango, recognised as one of the World's Best 
Companies 2025 by Time magazine 
 

 
 
o The company has been included in the international ranking 'World's Best Companies 2025', prepared by the 

prestigious magazine Time together with Statista, a global leader in data and business intelligence. 

o Mango stands out this year as one of the 17 Spanish companies in the ranking and the only national 
representative in the Apparel, Footwear & Sporting Goods category. 

o The ranking recognises the good results of Mango, which has made a remarkable climb, advancing more than 
400 places to 589th in 2025. 

 
 



 

 

Barcelona, 12 September 2025. - Mango, one of the leading international fashion brands, has been recognised for 
the second consecutive year as one of the best companies in the world according to Time magazine's World's Best 
Companies 2025 ranking, which this year reaches its third edition. The company stands out as one of the 17 Spanish 
companies on the list and the only national representative in the Apparel, Footwear & Sporting Goods category. 

The report, prepared by Time and Statista, is based on an exhaustive analysis that evaluates companies in three 
dimensions: employee satisfaction, revenue growth and sustainability. Mango has experienced a significant rise in 
the ranking, climbing more than 400 places to 589th position, in recognition of its good results, its commitment to 
sustainability and its commitment to people. 

The World's Best Companies 2025 ranking identifies the world's strongest and most innovative organisations, 
providing a key benchmark for what defines business success today and serving as a guide for consumers, investors 
and policy makers. 

In 2024, Mango once again posted record turnover figures, reaching 3.3 billion euros for the first time, consolidating 
the growth path set by its 4E (Elevate, Expand, Earn and Empower) Strategic Plan, which aims to exceed 4 billion 
euros in sales by 2026. The plan combines international expansion, innovation and sustainability with continuous 
improvement of the customer experience in both the physical and digital channels. 
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Mango, one of the leading international fashion brands, is a global company with design and creativity at the heart of its model and a 
strategy based on constant innovation, the pursuit of sustainability and a complete ecosystem of channels and partners. Founded in 
Barcelona in 1984, the company ended 2024 with a turnover of more than 3,300 million euros, with a third of its business coming from 
the online channel and a presence in more than 120 markets. More information at mangofashiongroup.com 


