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Mango Teen continues to grow with around twenty 
openings in 2025, including new international 
locations in the UK, France and Portugal. 
 

 
o At a national level, Mango Teen has opened in cities such as Seville, Cordoba, Badajoz and Vigo, and will 

soon expand its capillarity in the territory with new openings in Andalusia, Galicia and Madrid. 

o Internationally, the company is strengthening its commitment to the youth segment with its arrival in France 
(Lyon) and Portugal (Lisbon), as well as its first shop in Scotland (Glasgow). 

o Created in 2021, Mango Teen continues to grow at double digits, reflecting the rise of today's youth fashion, 
versatile and quality at affordable prices. 

o Mango Teen's expansion is part of the company's 4E 2024-2026 Strategic Plan, which envisages a strong 
boost in international expansion and the improvement of both the physical and digital shopping experience. 

 
 
Barcelona, 1 September 2025. - Mango, one of the leading international fashion brands, continues to drive the 
international expansion of its youth line, Mango Teen, with around twenty new openings in 2025. In the Spanish 
market, the brand has opened shops in Seville, Cordoba, Badajoz and Vigo and plans to strengthen its presence in 
Spain with new openings in Galicia, Andalusia and Madrid. 
 
In the international arena, Mango Teen is taking another step forward with its arrival in France and Portugal, as well 
as its expansion in the United Kingdom. This weekend, the company opened its first youth shop in France, located 
in the Westfield La Part-Dieu shopping centre in Lyon, one of the most important and dynamic in the country. 
 
On 1 August, the company opened the first Mango Teen shop in Scotland at the Buchanan Galleries shopping 
centre, making it the third in the UK and the first outside London, after Carnaby Street and Westfield London. 
Earlier this year, Mango also opened its first store in Portugal, in the Vasco da Gama shopping centre in Lisbon. 
 
"The opening of new Mango Teen shops in cities such as Glasgow, Lyon and Lisbon reflects our desire to continue 
to inspire and bring our passion for fashion, style and quality to young people around the world," explains Berta 
Moral, global director of Mango Kids and Mango Teen. "With these openings we continue to consolidate the 
national and international projection of Mango Teen and expand the scope of a proposal that seeks to accompany 
the new generations". 
 
All these openings incorporate the New Med architectural concept, inspired by the Mediterranean, which reflects 
the spirit and freshness of the brand with sustainability and architectural integration as key elements. 
 
 



 

 

The growth of Mango Teen 

Mango Teen was born in 2021 with the aim of satisfying the fashion needs between childhood and adulthood, 
presenting attractive alternatives for young people. "The line fills an existing gap in the market and leads the way 
with current, fresh and youthful designs, setting the pace for contemporary young fashion," highlights Moral. Since 
its launch, the line has opened more than 40 independent shops and has consolidated its presence in 95 markets 
through its online channel and multichannel points of sale.  
 
In its early days, Mango Teen was marketed through the online channel in nearly 50 markets, as well as in pop ups 
in major cities in Spain and with a permanent physical offer in Mango Kids shops. In 2022 the first stand-alones of 
the youth line were opened and in 2023 and 2024 Mango Kids and Mango Teen recorded double-digit growth in 
turnover. 
 
Last year the line also made the international leap with its first stand-alone shop outside the Spanish market with a 
shop in London, as well as in Andorra, in the Illa Carlemany shopping centre in Escaldes. The openings in Glasgow, 
Lyon and Lisbon this 2025 reinforce Mango Teen's strategy to connect with a new generation of consumers and 
consolidate its presence in key markets, advancing within the framework of the company's 4E 2024-2026 Strategic 
Plan, which envisages a strong drive for international expansion and the continuous improvement of both the 
physical and digital shopping experience. 
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Mango, one of the leading international fashion groups, is a global company with design and creativity at the heart of its business model 
and a strategy based on constant innovation, the pursuit of sustainability and a complete ecosystem of channels and partners. Founded 
in Barcelona in 1984, the company closed 2024 with a turnover of over 3.3 billion euros, with a third of its business coming from the 
online channel and a presence in more than 120 markets. More information at mangofashiongroup.com.    
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