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Mango recognised as Best Business Project at the 
Spanish Fashion Academy Awards 
 

 
 
o The company has been recognised as Best Business Project by the Spanish Fashion Academy, an award that 

highlights its commitment to creativity, the Spanish textile industry and its global business model. 
 

o The award was collected by César de Vicente Sandoval, Mango's Global Retail Director and member of its 
Management Committee, who underlined the company's commitment to design made in Barcelona and the 
know-how of the Spanish textile sector. 

 
o In addition, during the gala, an In Memoriam tribute was paid to Isak Andic, among other figures, in 

recognition of his legacy, career and contribution to the industry. 

 



 

 

Mango, one of the leading global fashion groups, has won the Best Business Project Award at the second edition 
of the Spanish Fashion Academy Awards, organised by the Spanish Fashion Academy Foundation (FAME) and 
RTVE. The award, given by a jury made up of more than 130 representatives from the entire ecosystem of the 
Spanish fashion sector, recognises Mango's 40-year history as a benchmark for Spanish fashion, promoting 
creativity, innovation and textile know-how from Barcelona to more than 120 countries around the world.  
 
Furthermore, during the Gala, an In Memoriam tribute was paid to Isak Andic, founder of Mango, among other 
Spanish fashion figures who passed away in 2024, in recognition of their legacy, career and contribution to the 
sector. 
 
The award was collected by César de Vicente Sandoval, Mango's Global Retail Director, who said: 
"From our Hangar Design Centre in Barcelona, we design 100% of our garments, highlighting our commitment to 
Spanish fashion and the know-how of our country's textile sector. Today, the dream of Mango is more alive than 
ever and we are convinced that the best chapters of our history are yet to be written". 
 
Mango is a global company with design and creativity at the heart of its business model. Founded by Isak Andic in 
1984 in Barcelona, the company has been looking to the future for four decades and inspiring the world with its 
passion for fashion and lifestyle, through a differentiated value proposition. With a strategy focused on 
innovation, sustainability and a solid ecosystem of channels and partners, Mango has established itself as one of 
the leading international firms in the sector. 
 
Its model is based on five business lines -Woman, Man, Kids, Teen and Home- and all creative activity is 
centralised at the Hangar Design Centre in Barcelona, where a team of over 500 people design more than 18,000 
garments a year. 
 
True to its Mediterranean essence, Mango designs fashion to inspire each person to express their identity, with a 
clear commitment to quality, versatility and durability. Each garment is the result of a careful process that 
combines creative sensitivity and technical precision, from design to pattern-making and tailoring. 
 
This award comes at a key moment for Mango, which closed the first half of 2025 with a turnover of 1.728 billion 
euros, an increase of 12% compared to the same period last year, and a growth of 14% at a constant rate. 
 
During the half year, the company has continued to strengthen its value proposition with the launch of capsule 
collections and outstanding collaborations, such as with designer Supriya Lele and model Kaia Gerber, as well as 
with the opening of the first physical Mango Home store in Barcelona. These initiatives reinforce the Elevate lever 
of the 4E 2024-2026 Strategic Plan, focused on elevating the brand through aspirationalism, sustainability, quality 
and a unique style designed in Barcelona. 
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Mango, one of the leading international fashion brands, is a global company with design and creativity at the heart of its business model 
and a strategy based on constant innovation, the pursuit of sustainability and a complete ecosystem of channels and partners. Founded 
in Barcelona in 1984, the company closed 2024 with a turnover of more than 3.3 billion euros, with a third of its business coming from the 
online channel and with a presence in more than 120 markets. More information at mangofashiongroup.com 


