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Mango becomes a new member of Foment del Treball
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e Josep Sdnchez Llibre says that “Mango is an exemplary company that has made its commitment to
innovation its mechanism of expansion”.

e Mango's Chief Executive Officer, Toni Ruiz, points out that “the membership reinforces the company’s
historic commitment to the region”.

BARCELONA,
10 MAY 2023

Mango, one of Europe’s leading fashion groups, has become a member of Foment del Treball, continuing with its
strategy to develop closer ties with key organisations and institutions in Spain and strengthen its collaboration with
leading business organisations.

Founded in Barcelona in 1984, Mango is a global company with design and creativity at the centre of its business
model and a strategy based on constant innovation, the search for sustainability and a comprehensive eco-system
of channels and partners. It closed 2022 with a record turnover of 2.688 billion euros and a presence in over 115
markets.

The Chairman of Foment del Treball, Josep Sdnchez Llibre, highlighted the value of this new addition to the
organisation’s eco-system “because it is an example of a company that has made its commitment to innovation its
mechanism of expansion”.

Mango’s Chief Executive Officer, Toni Ruiz, points out that “our membership reinforces the company’s historic
commitment to the region and will help Mango in its representative role and to promote new projects”.

Foment del Treball Nacional is a confederation which, since 1771, has represented entrepreneurs and all sectors of
Catalonian industry, particularly in the textile sector and the industry derived from it. As an independent, private,
not-for-profit organisation, subject to the constitutional law of employers’ associations, it is governed
democratically by freely-elected representatives.

For more information, please contact:
Miki Herrdiz

34 610 449 839
miguel.angel@mango.com

Mango, one of Europe’s leading fashion groups, is a global company with design, creativity and technology at the centre of its business model, and a
strategy based on constant innovation, the search for sustainability and a complete ecosystem of channels and partners. Founded in Barcelona in 1984,
the company closed 2022 with a turnover of 2.688 billion euros, with 36% of its business originating from its online channel and with a presence in over
115 markets. More information at mangofashiongroup.com
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